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“Taishu Engeki”as a Show Business:
Exploring the Segmentation of Customers
KURATA Ryosuke
Summary:
This paper reconsideres a phenomenon of the people’s differentiation 
from the point of view of economic activity as a theater management 
while dealing with the cases of Japanese“Taishu Engeki（vaudeville）．” 
This is the stylized genre of the narrow sense, and it is supported 
between limited fans in spite of the name such as“the mass．”
Therefore I consulted a market segmentation strategy. A concept of 
“glocal”derives from the marketing terminology. The effort which 
detains repeaters in building mutual relationships will be an alternative 
of mass marketing. There the consumer’s desire is entrusted to a 
free “yakuza（gangstar）”image. Generally“Taishu Engeki”has 
excluded from the study of folk performing arts, but it can also be 
called“present-day folk culture”from the angle of the learning method 
of performances. The fans hold admiration for an actor. The visitors 
collectivize gently through a star. They present an expensive“hana
（chip）”to the favorite actors without hesitation, and nobody blames 
such an act. “Taishu Engeki”which crosses between the collectivism 
and the individualism must be the effective subject of glocal studies, 
























































































































































































































































































「多様化した消費者ニーズに１対１で個別対応」するという理論（one to one 
marketing）とつながった［陶山 2001：269］。1990年代には、「消費者の生活
















































































































































































































































































































































































































































































































































































２）『大衆の反逆La rebelión de las masas』（José Ortega y Gasset, 1929）ならびに『音楽社会
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